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John Baglivo

About John Expertise

An experienced global chief marketing officer with deep B2B and B2C experience and a proven Industry Experience

record of success, John helps CEOs accelerate growth by better understanding their customers, * Professional Services

- . . - . . e Industrials
defining more relevant and compelling products and services, building effective marketing
. — . - e Education
strategies and organizations and crafting digitally enabled go-to-market plans. A seasoned
e Consumer

executive and consultant with an analytical but pragmatic approach, John unlocks growth by
e Food & Beverage
bridging customer centered strategy with effective operational execution.
Specialties

. e Demand Generation
How John has Helped Businesses Grow
e Go-to-Market Strategy

¢ More than doubled marketing influenced new business opportunities and grew key e Positioning & Messaging
marketing statistics at double-digit rates building the brand and a world-class integrated

global marketing and BD team at Prophet.

e Evolved the brand positioning and architecture to clarify and strengthen market position
at Rosetta. Led strategic marketing planning and execution and built a high-performance

marketing organization to support the firm’s growth into a top 10 digital agency.

e |dentified and nurtured partnerships to help Dig deliver solid, integrated programs for clients
and drive additional lead flow and marketing competencies. Firm’s strong market position

and growth led to acquisition by Olson.

e | ed annual and 3-year strategic plan development, acquisition and alliance activities, new

industry analysis and organizational change management initiatives at ACNielsen.

¢ | ed global brand strategy and market expansion for Powerade, Aquarius and Nestea,

leading to global growth across these important emerging brands at Coca-Cola.

¢ Drove profitable growth for many of Kraft Food’s iconic brands, recognized with the Kraft Contact Information

Chairman’s Award, the most prestigious award in the company for driving significant John Baglivo
Phone: 847.909.6856
jbaglivo@chiefoutsiders.com

business performance.
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Executive Marketing Experience

e Global CMO, Prophet

SVP, Head of Marketing, Rosetta

Principal, JBaglivo Consulting

SVP, COO, Dig Communications (now Olson Engage)

VP, Strategy, ACNielsen
e Group Manager, Global Marketing, The Coca-Cola Company

e Various domestic and global marketing positions, Kraft Foods

Published Works

¢ Driving Growth in Service Businesses

e Communicating in Tough Times: A Strategic Approach

The Key to Post-Crisis Communications: Offense

The Key to Achieving your Value Creation Plan - Unlocking Consistent Topline Revenue Growth

Recalibrating an Investment to Maximize PE Value Creation

How to Maximize PE Value Creation by Better Assessing Growth Potential in Due Diligence

e Maximize PE Value Creation with Growth Optimized Across the Investment Lifecycle

The Marketing & Sales Accelerator

Education

e MM, Northwestern University

e BS, Rutgers
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https://www.chiefoutsiders.com/blog/driving-growth-service-business
https://www.chiefoutsiders.com/blog/communicating-in-tough-times
https://salestechstar.com/guest-authors/the-key-to-post-crisis-communications-offense/
https://www.chiefoutsiders.com/private-equity/value-creation-plan
https://www.chiefoutsiders.com/private-equity/recalibrating-investment
https://www.chiefoutsiders.com/private-equity/assess-growth-potential
https://www.chiefoutsiders.com/private-equity/maximize-value-creation
https://www.chiefoutsiders.com/blog/marketing-and-sales-accelerator

